





ation, both oral and written, demands more
uage communication skills.

iness ]

er In transmittin
Cy.

ies which are essential for a good communication are
tively called the Cs of communication because most of
egin with letter C.

The powerful 7Cs of communication govern the composition of
all messages, whether spoken or written. 7Cs are as
following :

ent, adherence to 7Cs helps the
e messages with ease and







ication develops and enhances reputation

no crucial information is missing and
d in conveying extra message if

munication is co

plete communication always gives additional
n wherever required. It leaves no questions in the
eiver.

e communication helps in better decision-making by
cel/readers/receivers of message as they get all
desired and crucial information.

= It persuades the audience.




Ing as well as cost-saving.

lights the main message as it
d needless words.

iSe communication provides short and essential
age In limited words to the audience.

message IS more appealing and
ehensible to the audience.

message is non-repetitive in nature.




ou” approach.

e audience and exhibit
rest in the au . This will stimulate a
ive reaction from the audience.

/ optimism towards your audience.
asize on “what is possible” rather than
i1s impossible”. Lay stress on positive
words such as jovial, committed, thanks,
warm, healthy, help, etc.



standing easier.

| of thoughts and ideas
ances the meaning of message.

r message makes use of exact,
opriate and concrete words.




ith specific facts and figures.

_ hat are clear and that
he reputation. '

ete messages are not misinterpreted.



lies taking iInto consideration
as well as feelings of the
sage.

teous mess IS positive and focused

audience.

kes use of terms showing respect for the
Iver of message.

ot at all biased.




act, correct and well-timed.

Is correct, it boosts up the
ence level.

ct message ha
ce/ readers.

s for the precision and accurateness of facts
igures used in the message.

es use of appropriate and correct language in
the message.

greater impact on the






